The Creative Industries were defined in the Government's 2001 Creative Industries Mapping Document as "those industries which have their origin in individual creativity, skill and talent and which have a potential for wealth and job creation through the generation and exploitation of intellectual property". This article presents the current position and perspectives of creative industries around the worldwide and in some Balkan countries. The influence of imported models of creative industries is reviewed in parallel with an in-view of the global creative industries on the local production and distribution where their influence on the infrastructural as well as content level is taken into account. For example, the UK has been a leader in the development of this agenda, not just as a driver of the economy but also promoting social inclusion, diversity and development. The article also indicates the lack of cultural and other public policies in the field of creative industries throughout the region -if they are present they are not suitable to the local situation. The article denotes that the situation in the region is still very diverse and that the conditions for the further enhancement of creative industries are still not developed. Taking into account the heterogenic situation throughout the SEE region the author outlines some recommendations for creative industries that would be create the framework of strategies for sustainable cultural development.
All around the world, the "creative economy" is talked about as an important and growing part of the global economy. Governments and creative sectors across the world are increasingly recognising its importance as a generator of jobs, wealth and cultural engagement. But twenty years ago the terms "creative economy" and "creative industries" did not even exist. Yet when ancient traditions of cultural work and cultural industry -designing, making, decorating and performing -began to be woven together with a wider range of modern economic activities advertising, design, fashion and moving image mediaand, even more importantly, began to be given much greater reach through the power of digital technology -that was the moment when the 'creative economy', as most people use the term, was truly born. A number of different models have been developed as a means of providing a systematic understanding of the structural characteristics of the cultural and creative industries. The most important model was proposed by DCMS, which includes 13 sectors:
o . The creative industries refuse to lie down and be measured like other sectors of the economy, and that is why economists and statisticians will probably never stop debating about how to define them and how to estimate their worth. To make matters yet more complicated, many of the people working in the creative industries, including some of the most influential and successful practitioners, do not regard themselves as working in an 'industry' at all. They are much more likely to define themselves as individual creators, entrepreneurs, artists, or even social activists rather than as industrial workers. They may choose not to define what they do primarily in economic terms. But the creative industries also include some of the biggest and most powerful businesses in the world, like software companies and media conglomerates. Together, these industries, large and small, are becoming an increasingly significant part of the global economy [2] . In 2012, Department for Culture, Media & Sport proposed a new list of classification and measuring the Creative Industries that are as shown in Table 1 below. The international trade of creative goods has seen sustained growth and expanded strongly in the last decades (see Chart 1). The total exports of creative goods rose in value terms by 47 per cent to $473,791 million in 2012. In terms of imports, the value expanded by 56 per cent for the same period [4] .
Chart 1. Exports and Imports of Creative Goods Worldwide, 2012, value in million US$ Source: UNCTAD Global database on creative economy
The global market for traded creative goods and services totalled a record of $547,513 millions of dollars in 2012, as compared to $302,058 billion in 2003. It is important to note that several countries reported a decline between year 2011-2012 data. This is due to changes in methodologies related to the transition to the HS 2012 version in which many countries did not report data at the time (it was recently launched). This will be corrected with an update of the UNCTAD database [4] . In terms of sectorial exports of goods from creative industries, in 2012 about 69 per cent was accounted for by design and new media, and the remaining 31 per cent by publishing, visual arts, art crafts, audiovisual and performing arts. Dates are presented in chart 2 below.
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Chart 2. Exports of creative goods, by group, 2012, % Source: UNCTAD Global database on creative economy
In Southeastern Europe the beginning of cultural industrialization was evident in the socialist period, but its true growth begun with the fall of socialism and with the development of different varieties of "capitalisms" in these countries. In this article the region of Southeastern Europe (SEE) comprises of the following countries: Albania, Bosnia and Herzegovina, Bulgaria, Croatia, Former Yugoslav Republic of Macedonia (FYROM), Kosovo, Moldova, Montenegro, Romania, Slovenia, and Serbia. Since it is the youngest among the countries in question and because the data on Kosovo is rather scarce, it was not referred to it specifically in this article. Especially taking into account that four of the countries in question are already members of the European Union (Bulgaria, Croatia, Romania and Slovenia), three of them are candidate countries (FYROM, Montenegro and Serbia), three of them are potential candidate countries (Albania, Bosnia and Herzegovina and Kosovo), while Moldova is still taken in the status of "other states". In West Balkan was mark the next indicators:
 Economic contribution about 9% GVA per year (UNESCO classification);  Employment share abut 5,66%;  Labour force (till 34 years old);  90% small companies with 5 -10 employed;  High educated people 45 -55% of total employment;  "Creativization index" -intensity of "creativization" of economy [5] .
The analysis continues with the description of the situation of the creative industries in Bulgaria and Romania. Trends in international trade in creative industries, 2015. As shown in Table 3 , Creative industries exports of goods and services reached $401 million in 2012. Imports exceed exports reaching $632 million, generating a trade deficit of $230 million. This result can also be seen in Chart 3.
According to the Observatory of Economy of Culture, Bulgaria's movie industry is among the highest growing sector in Europe. Trends in international trade in creative industries, 2015. Romania's creative industries imports increased from $1,210.2 million in 2003 to $1,947.9 million in 2012. Exports increased by only $62 million resulting in a negative trade balance of $548.7 million. This result can also be seen in Chart 5.
